SAM'S
SOCIAL MEDIA

Playbook




~ Greek word.
A U X A N U Pronounced: "owx-an'-o"
» Meaning; 7o cause to grog

SOCIAL GONTENT STRATEuY

GA T E G 0 R Y . 1.Behind the scenes

2.What they think verses reality

Relatable Real-Life 3.Today’s work view eg: coffee, a candle, and customer messages. Bliss! ’
Moments 4.Working life eg: What I thought working from home would be like: Zen. What
o it's ACTUALLY like: Chaos! ses\ 7N
Obijective : .
) 5.Funny fails/family storles/parentmg vs work craziness
Be real and relatable, build 6.Reality eg: Me balancing my phone on a cereal box to film a product demo.
trust Who else gets creative with their ‘tripod?’

. 1.“A customer just said...”
CAT E G 0 RY: 2.“Meet Jess: One month in and already XYZ”

Quick Customer Wins 3.“I was asked this question.....
4.“Fun/funny customer stories"

Objective : 5.“Before-and-after"

Third party validation, build
trust

CATEGORY: 1.Product specific eg: "Did you - Myth Buster

know most candles tunnel 6. Little-known fact
because of how they’re 7. Industry fact/information

burned? Here’s how to fix it! 8. Funny/fun trend, what are
your thoughts? (opinion post)

Educational Posts

Obijective : 2.Fun Fact
Provide value, establish 3.Did you know?
credibility 4.Hot Tip
CATEGORY: . 1.Podcast guests.
Er}gagement questlonps, 2.Topics for training (what struggles are they
things I want to know? experiencing?)
Objective : 3.ldentify more interests (would you rather or if you could
Relate, connect, engage, have/do/see)
e 4.How they prefer to learn (read, watch, listen, do)
Stories and reels 1.Behind the scenes 5. Packing order
2.Funny/fun family life 6. Unboxing product
3.Customer orders 7. Product offers

Objective :
Exposure, be real and relatable,
algorithm favourability

4.Customer wins/stories

1.Weekend Eg “Sunday morning: My favourite coffee mug, our planner, and 10
minutes of quiet. ’

CATEGORY:

Lifesty]e Integration 2.Down time Eg “Poolside essentials: Sunscreen (yep, minel), hat, and a cold drink.
What's in YOUR bag?”
Objective : 3.Unboxing Eg “Unboxing my weekly order feels like Christmas! u

4.Funny thought Eg “This candle makes laundry folding actually enjoyable. Almost.
5.Family time Eg “Family dinner night: We tried this new meal shake as dessert — kids
approved!”

Need product, share my journey,
be real and relatable, create
curiosity and intrigue




~ Greek word.
A U X A N 0 Pronounced: "owx-an'-o
» Meaning; 7o cause to

SOCIAL CONTENT STRATsY

cA T E G 0 R Y . 1.How to use a product or lesser known uses

2.Hot tip or hack (dont use the word hack in your posts)

3.Lead magnet

4.Industry specific like how to style something, how to make your own chemical
free X or How to make X

“How To” Posts

Obijective: 5.Care tips
Add value, seed product, 6.How to for an interest such as house plants, craft or something of interest to
build curiosity my audience specifically

1.Share a goal
c A 'I' E G 0 R Y . 2.Share a memory Eg “I still remember my first sale — nervous and excited.
- Look where I am now!”

d 3.Mission/Passion eg “Why I do this: A customer messaged me saying,
Storytelhng Posts ‘You've given me confidence I never had.”
4.Flashback Eg “Flashback: That moment I hit my first promotion. Proof
Objective. small steps lead to BIG wins!”

5.Behind the brand, story of the company/product
Be real, build trust, share my 6.Share a win
j ourney 7.Share how I use something
8.Share a fail/funny story relating to the business or a product

CAT E G 0 RY . 1.Tips 6. Experience/inspire/musing,
Live 2.ldeas 7. Giveaway/Leadmagnet
3.Teach a concept 8. Greg and Sam training or announcement

4.Behind the scenes

Objective :
Engagement, relate, connect, 5.Funny story
reach

CATEGORY: 1.Free group

B 2. Podcas't
3.Upcoming events

4.Memberships

Objective : _ 5.Special offers
Grow database, memberships 6.Cheat sheets

[:ATEGURY 1. Mumpuns

: 2. Funny story
Funny musing 3. Joke/quote

— 4. Funny pic
Objective : 5. Marriage pun
Entertain 6. Greg caught out

CATEGORY: 1.Gratitude

2.Business story
3.Goals

Objective : 4.Quotes
Connect

ADDITIONAL ACTIVITIES:

Facebook Comment on page and profile
posts with common interests or hot 100 list

Motivation/inspiration

Check trending industry hashtags and
update my list, also use to find more
connections/info

O Insta comment on posts from () Check all post comments and respond
followers or hot 100 list



~ Greek word.
A U X A N U Pronounced: "owx-an'-o"
» Meaning; 7o cause to grow & become greater.

CATEGORY:

Objective :

CATEGORY:

Objective :

Objective :

Objective :

Objective :

Objective :




AUXANQ. rmsmees-omcn-or
SOCIAL CONTENT STRATEGY

CATEGORY:

Objective:

CATEGORY:

Objective:

Objective :

Objective :

Obijective :

Objective :

ADDITIONAL ACTIVITIES:
O O

O O
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~ Greek word.
A U X A N 0 Pronounced: "owx-an'-0"
» Meaning; o cause to grow & become greater.

CATEGORY: ©®® 1 | cATEGORY cee

Objectives: Objectives:

Ideas: Ideas:

CATEGORY: “®“ | caTecoRy: eee

Objectives: Objectives:

Ideas: Ideas:

CATEGORY: oee CATEGORY: L L

Objectives: Objectives:

Ideas: Ideas:




~ Greek word.
A U X A N 0 Pronounced: "owx-an'-o"
» Meaning; 7o cause to grow & become greater.

CATEGORY-: ©©© 1 | CATEGORY: cee

Objectives: Objectives:

Ideas: Ideas:

CATEGORY: “®“ | caTecoRy: eee

Objectives: Objectives:

Ideas: Ideas:

CATEGORY: eee CATEGORY: L1

Objectives: Objectives:

Ideas: Ideas:

ADDITIONAL ACTIVITIES:
O
O

O O



AUXAND, smomiomans @
.
SOCIAL CONTENT STRATLG Y

CATEGORY:  Podcast ©©® | | CATEGORY: Reels

Objectives: Entertain, add value

Objectives: Add value

Ideas: Ideas: Social media tips, funny with

greg, behind the scenes, travel
(Check saved ideas)

Every Wednesday, snips

CATEGORY: Funny musing o000 CATEGORY: FPromote o000

Objectives: Grow database,

Objectives: Entertain
memberships

Ideas: Free group, podcast,

Ideas: Mumpuns, funny story,
joke/quote, funny pic,
marriage pun, greg caught
out

upcoming events,
memberships, special offers,
cheat sheets

CATEGORY: ~Leadmagnets oo CATEGORY: Live oo

Objectives: provide value, grow Objectives: Engagement, relate,
database, relationship build connect, reach

Ideas: Cheat sheets, free webinar, Ideas: Tips, ideas, teach a concept,

challenges and courses, group behind the scenes, funny story,

coaching experience/inspire/musing,
giveaway/Leadmagnet, greg and
Sam training or announcement

ADDITIONAL ACTIVITIES:

Facebook Comment on page and profile
posts with common interests or hot 100 list

Check trending industry hashtags and update
my list, also use to find more
connections/info

O Insta comment on posts from (O Check all post comments and respond
followers or hot 100 list



AUXANO.

Greek word.
Pronounced: "owx-an'-o"
Meaning; o cause to grow & become

B

SOCIAL CONTENT STRATE

o

CATEGORY:

Objectives:

Ideas:

Engagement questions,
things I want to know?

Relate, connect, engage,
learn

Podcast guests, topics for training
(what struggles are they

experiencing?) identify more
interests (would you rather or if yo
could have/do/see), how they prefe
to learn (read, watch, listen, do)

CATEGORY:

Behind the scenes 00

Objectives: ¢ 1.

Ideas:

Funny story, experience,
family, how I...
Pondering/wondering, a
thought, mum life

CATEGORY: Motivation/inspiration

Objectives:

Ideas:

Connect

Gratitude, business story,
goals, quotes

CATEGORY:

Objectives:

Ideas:

. 000
Education

Add value

Hot tips, social media updates,
crazy trends, what’s coming,
how to, did you know? Bad
habits/no nos

CATEGORY:

Objectives:

Ideas:

Share oo

Collaborate and add value

Content of interest such as

stories with mentions, content
of interest like direct selling
industry updates and news,
SMMW content, reels of
interest

CATEGORY:

Objectives:

Ideas:

Flashbacks eee

Relate

Events throughout the year,
travel, memories, funny
moments




